= POLICY ON CO-BRANDING /

TEFFWN  ENDORSEMENT OF THIRD-PARTY
MATERIALS

AAl

l. Context and Overview / Preamble

Purpose: This policy establishes clear guidelines for the International Actuarial Association's (IAA)
approach to co-branding, endorsing, or hosting third-party publications, research, tools, or other
materials that are not developed by the I1AA.

Objectives: To protect the IAA's brand and reputation by establishing strict criteria and approval
processes for co-branding, endorsing, or hosting third-party materials.

Scope: This policy applies to all requests for IAA co-branding, endorsement, or hosting of external
materials on IAA platforms.

Key Points: This policy establishes that the IAA will only co-brand third-party materials when
substantially involved in their development and after comprehensive due diligence. The IAA may
host valuable external materials with clear disclaimers when co-branding is not appropriate.

Definitions:

Co-branding: The joint presentation of the IAA logo, name, or identity alongside another
organization's materials, implying IAA endorsement or co-ownership of the content.

Endorsement: Any form of IAA approval, recommendation, or validation of third-party
materials.

Hosting: Making third-party materials available through IAA platforms (website, social media,
publications, etc.) with or without IAA endorsement.

Third-party materials: Publications, tools, research, software, or other content developed by
organizations or individuals external to the IAA without substantial 1AA involvement in the
development process.

Il. Policy Content / Statement

1. General Principles

1.1. The IAA maintains strict standards for associating its brand and reputation with external
materials.

1.2. Co-branding implies IAA endorsement and shared responsibility for the quality, accuracy,
and appropriateness of the material.

1.3. The IAA will not co-brand materials unless it has been substantially involved in their
development and has conducted comprehensive due diligence.

© 2025 International Actuarial Association / Association Actuarielle Internationale
Policy on Co-Branding / Endorsement of Third-Party Publications



1.4.

1.5.

1.6.

2.

The 1AA will not co-brand IAA Committee, Forum, Task Force produced materials with any
IAA Section, except to acknowledge a Section’s contribution within the text.

The IAA may host valuable third-party contributions to actuarial knowledge while
maintaining clear disclaimers about its role and responsibility.

When a work product to be published on IAA platforms includes tools, it must be
accompanied by an appropriate legal disclaimer stating that users are fully responsible for
their use of the tool(s) regardless of whether the tool(s) is branded, co-branded, or not
branded by the I1AA.

Co-Branding Criteria

The IAA will only consider co-branding third-party materials when ALL of the following criteria are

met:

2.1.

2.2.

2.3.

2.4.
2.5.

3.2.

3.3.

3.4.

4.

Substantial IAA Involvement: The IAA or its designated committees/forums were
significantly involved in the development, review, or validation process of the material.
Comprehensive Due Diligence: The IAA has conducted thorough technical, professional,
and reputational due diligence on the material, including but not limited to:

e Technical accuracy and methodology review

e Alignment with IAA standards and principles

e Assessment of potential risks and limitations

o Verification of authorship and intellectual property rights

Strategic Alignment: The material directly supports 1AA's mission, vision and strategic
objectives.

Quality Standards: The material meets IAA's professional and technical quality standards.
Governance Approval: The request has been reviewed and approved through appropriate
IAA governance structures, including relevant committees and Executive Committee
approval.

Decision-Making Process

All co-branding requests must be submitted to the Director, Communications & Engagement
for initial review.

The Communications Subcommittee will assess the request against the criteria in Section
2.

For materials that do not meet co-branding criteria, the Communications Subcommittee will
consider alternative approaches, including hosting with disclaimers (see Section 4).
Co-branding decisions require approval from the Executive Committee, in consultation with
the Communications Subcommittee Chair and Vice-Chair.

Alternative Hosting Arrangements

When co-branding is not appropriate, the IAA may consider hosting third-party materials under
the following conditions:

4.1.

4.2.

Value Assessment: The material provides a meaningful contribution to the actuarial
profession or relevant stakeholders.
Clear Disclaimers: Prominent disclaimers must be included that:

o Clearly state the IAA did not develop or co-develop the material
e Disclaim IAA endorsement or validation of the content
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e Place full responsibility for use of the material with the user
o Identify the actual authors/developers of the material

4.3. Legal Review: All disclaimers must be reviewed and approved by legal counsel.
4.4. Limited Promotion: Hosting does not extend to active promotion or marketing of the
material by the 1AA.

5. Prohibited Activities
The IAA will not:

5.1. Co-brand materials where it had minimal or no involvement in development.

5.2. Endorse commercial products or services without appropriate governance oversight.
5.3. Associate its brand with materials that have not undergone adequate due diligence.

5.4. Co-brand materials that conflict with IAA mission, vision, values, standards, or positions.

6. Review and Monitoring

6.1. This policy will be reviewed annually by the Communications Subcommittee.

6.2. All co-branding and hosting arrangements will be monitored for compliance with this policy.

6.3. The IAA reserves the right to withdraw hosting or co-branding arrangements if
circumstances change or issues arise.

7. Implementation

This policy takes effect immediately upon approval by the IAA Executive Committee and
supersedes any previous informal practices regarding co-branding of third-party materials.

8. Authority

The Communications Subcommittee is responsible for implementing this policy, with oversight
from the Executive Committee.

Questions regarding interpretation of this policy should be directed to the Director,
Communications and Engagement.

Hi. Document Control Information

The following policy was drafted by the Communications Subcommittee and approved by
Executive Committee on 20 November 2025.

It is to be reviewed in November 2028.
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